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THE PROBLEM

 

Hello my friend. Thank you for downloading this guide.
My hope is that by the end of this PDF, you will discover
the power of content, and how we can leverage content
to our advantage. Before we begin, however, we need
to address the problem that we're faced with every day.
 

As more composers and musicians enter the industry,
creating a stable career is increasingly difficult. What's
more, we're told now more than ever that being in the
right place at the right time is critical. 
 

What does this mean? To work as a composer in
Hollywood, for example, directors typically turn to
those who currently reside in Los Angeles, California.
They're easier to reach and work with, and are very
reliable. 
 

In addition to geographical location, most of us
struggle with making a name for ourself. How can we
get our music in front of people? Should we be giving it
away for free? How do we network online? What's the
balance?
 

I'm about to share with you all I know about making
money as a composer/arranger online, and it can be
summed up in 2 words: content marketing. What does
this mean? Let's dive in.



WE NEED AN AUDIENCE
First of all, before we make any money, we need people
to know about us, right? We need some form of proof
that shows somebody else who we are, what we're
capable of, and why they should hire us. 
 

If you're a composer who's trying to find your first
writing gig for an independent filmmaker, how can you
find those directors? 
 

As an arranger/MIDI orchestrator, how do you find
other composers/musicians to do mockups for? You
could go on various forums and make a pitch about
yourself, describe your writing/arranging style, and
leave some contact information.
 

But everyone's already doing that! How can you stand
out from the crowd?
 

You need a loyal audience. You need to be someone
people can trust and depend on as a content resource.
Whether that's good music on SoundCloud or YouTube
tutorials about orchestration, you need to be showing
up in people's lives so they know about you.
 

This way, when someone like a filmmaker is looking for
a composer in a certain style of music, if you write that
style, they will be able to find you, simply because
you've created content directly related to what they're
looking for. Now they're finding you, rather than the
other way around. 
 

Let's dive further into content, and what it really means.



DEFINING CONTENT
Before we dive into the specifics of marketing, we have
to define content at its core. And it couldn't be simpler.
Content is simply something that you deliver that
someone else consumes. 
 

Some common examples of content include blog posts,
YouTube videos, and podcasts. Each has their pros and
cons, and you might have to explore what you're the
most passionate about to decide which of these
content formats fit you the best.
 

Personally, I prefer the video format. I feel very
comfortable in front of a camera, I feel like I can present
material clearly in front of someone else (or a camera),
and it allows my audience to follow along with me
while I'm working. As a visual and auditory learner,
video brings together the best of both worlds.
 

If you really enjoy writing, and you feel you can deliver
valuable information through text, then the blogging
option may be a good fit. Conversely, if you feel like you
like can talk for a long time and keep the audience
entertained, the podcast format may be a better option. 
 

The way to truly find out what works the best for you is
to try all 3, and see which one(s) click with you the
most. 
 

Now that we've established the meaning of content,
let's dive into the 2 concepts that will drive people to
you.



VALUE & CONSISTENCY
If I had to sum up the entire concept of how to make
money, I could do that in one word: VALUE.
 

You need to create CONTENT that adds VALUE to
someone else. Make sense? Branching out a little bit, it
could be a cat video. It could be a blog post on how to
fold a T-shirt in 2 easy steps. It could be a podcast on
how to arrange for strings. As long as what you're
putting out in the world adds value to someone else,
you will naturally create an audience.
 

The other key factor here is CONSISTENCY. Google and
YouTube work in a way that favours consistent uploads,
whether that be text, audio, or video on their platforms. 
 

So for me, as a YouTuber, I've been uploading at least 1
video per week since the end of 2017. The content has
ranged from original orchestral music, sample library
reviews, arranging & orchestration tutorials, music
theory breakdowns, and more. These are all topics that
I, along with many other people, have interest in. And
this is what keeps them coming back for more.
 

To sum it up, you need to begin creating and uploading
content you're PASSIONATE about (very important) on a
consistent basis (at least once a week). 
 

The more you do this, the larger your audience will
grow, and the higher the chance that you will be hired
for a project you're excited about.   



CONTENT MARKETING

 

Now that we understand what content is (text, audio,
video), and how we need to be uploading content on a
regular basis (at least once per week), where does the
marketing come in?
 

Well, when you think of the word 'marketing', what do
you think of? For me, I think of $$$. There's a negative
association I have with the word that involves paying
for ads, manipulating people, trying to get our way by
being crafty, and so on. 
 

The beauty in creating content on a consistent basis is
that the marketing takes care of itself! And you don't
have to spend a single penny, only your time. :D 
 

Think about it this way. The more you upload, and the
more you show up in search terms and results, the
more people will see you. If you have your titles,
thumbnails, and descriptions all in order, they will
naturally be drawn to your material, simply because
you showed up! 
 

Now when they start consuming one of your content
pieces, YouTube and Google will store that information
on where and when they found your content, and you'll
start appearing in their 'recommended' sections. It just
builds from there! 



HOW HAS IT WORKED FOR ME?

You might be asking at this point, "That's all well and
good Chris, but have you seen any results with this
'content marketing' method"? My answer is a
resounding YES.
 

Approximately 100% of my composing/arranging gigs
have come from the sole reason that I have a YouTube
channel that is consistently uploading new content. If a
movie director comes across my channel because
they're looking for a Disney-style piece of music, they'll
find plenty of that in one of my playlists. If a composer
is looking for a string arrangement, I've done plenty of
videos on string arranging, and that's the proof in the
pudding that I know what I'm talking about. Does this
make sense?
 

In other words, people have to find me if they're
searching for the topics I'm covering in my videos. It
happens because I'm staying consistent, so the
algorithm works in my favour. I'm also covering a
variety of topics in the music niche, so I wear multiple
hats in this case. Finally, my method of presentation
and teaching seems to resonate with people, which I
truly appreciate. 
 

That's the simple secret behind getting work as a
composer, arranger, and teacher nowadays. You need
to be in people's lives, showing up where they're
searching, and consistently providing value to them,
one way or another. You establish yourself as an
authority in that space, and they will trust you.



WHAT ELSE CAN I DO?

So far, we've been discussing 'passive marketing',
where we create content for people to find us.
However, if you'd like to take a more active approach in
networking, another option is to find some groups on
social media that share common interests. 
 

For example, if you're trying to create MIDI mockups for
other musicians, a couple of groups I can recommend
are 'Virtual Orchestration' and 'Film Scoring &
Orchestration Applied' on Facebook. Join these groups,
introduce yourself and your skillset, and attach an
example of your best work. Ensure that you do 2 things: 
 

1. Add value by explaining something about your post
(sample libraries used, mixing techniques, etc.)
 

2. Leave it open-ended. Invite people to leave their
thoughts and start a conversation! 
 

If you simply post something like 'Here's my newest
track' with a link, I can pretty much guarantee you'll get
no engagement on your post. Why? You're not offering
any value. Always add value if you want valuable
connections and conversation in return. 
 

If your goal is to write for video games, join some
groups with video game developers and follow the
same procedure above. Of course, join a live
networking event when possible for greater effect.
Otherwise, this is a good way to go. 
 

 



WRITING FOR LIBRARIES

 

One other route you can pursue is the library path.
Essentially, writing and composing must become a
routine for you if you want to be successful. This
involves writing a piece of music and either sending it
to a non-exclusive or exclusive library, thereby allowing
them to pitch your music to TV networks and film
directors and be potentially placed. 
 

Non-exclusive libraries have the benefit that you can
publish your music not only with them, but other
libraries as well. However, they typically do not actively
look for directors who need music; it's more a
marketplace for the director to look around and choose
a piece to their liking.
 

If you wanted to send your newest piece to an exclusive
library, however, once it's accepted, you cannot publish
it anywhere else. The upside is that these libraries are
typically more active in finding placements for your
music. 
 

Either way, if you want to be successful in the library
industry, you should be writing 1-2 tracks/day. It's a
numbers game for sure, and not everyone is cut out for
it. But the more you write, the more comfortable you
become, and the quicker you are.
 

Make sure to do your research on libraries if you decide
to go this route!  



ONE FINAL THOUGHT

If you've read this far, I want to thank you for sticking
with me. Everything I've written so far is cold hard
truth, and you need to follow some, if not all of these
steps in order to make a living in the music industry
today. 
 

If you're a composer or arranger with a regular day job
(like I am - I teach piano/theory full time), DO NOT QUIT
YOUR JOB. The best thing you can do at this moment is
create as many revenue streams as possible, so you're
not suddenly stranded if you're suddenly unable to
work (knock on wood) at your main job. 
 

As you begin to make some income from this side of
the music industry, try to set up a separate savings
account so you have a buffer in case you ever need it in
the future. It's always a good idea to save. 
 

That's all for now! Thank you again for reading through
this guide. I hope it's helped you. 
 

If you've been enjoying any of my content recently, or if
a video of mine stuck out to you, please email me and
let me know! I'm always excited to hear from my
viewers, and I read every single email. Don't hesitate to
reach out! 
 

I wish you all the best in your musical endeavours. 
 

Your friend,
Chris


